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Our Services Include:
Meal Preparation • Transportation • Lt. Housekeeping

Personal Grooming & Dressing • Overnight Supervision • Companionship

LICENSED & BONDED INSURED

KEEPING SENIORS INDEPENDENT
101 Timberlane Drive ~ Bangor, PA

610-881-4500 or 610-588-6000

EOE
Call us for all your Real Estate needs. 

Joe & Nancy Kessler 
 Corinne Groff and Colin Kessler 

31 W First Street, Wind Gap 
Office: 610.863.8444 
Direct: 484.515.2947 

joe@kesslerhometeam.com 
www.KesslerHomeTeam.com 

900 N. Main Street., Bangor, PA 18013

News / Advertising Deadline
12 noon Fridays

Phone: 610-452-9234
Email: bvtimes@rcn.com

Owner - Michael Ortoski / Michele Hanna
Publisher - Michael Ortoski

Sales - Michael Ortoski
Asst. Editor - Anne Brown

Graphic Design / Photography - MM4 Corp
Feature Writiers - Peg R. Berger

Interns from  Pen Argyl, Bangor and 
Stroudsburg H.S.

All submissions become property of 
Blue Valley Times

Serving The Slate Belt, Lower Poconos And Northern N.J. 
Visit Our Daily Media Online At:

www.bluevalleytimes.com
www.facebook.com/BlueValleyTimes

Blue Valley Times

John T. Schimmel 
P u b l i c  A c c o u n t a n t

Serving Easton, Lehigh Valley, Northampton & 
Lehigh Counties, parts of Monroe County & New Jersey

• P. (610) 253-4000 • F. (610) 258-3294 TF. • (800) 370-8294 
Email: john_schimmel@yahoo.com

Website: www.johntschimmelpa.com

Our company specializes in accounting and tax preparation
 services for a wide variety of clients. 

We specialize in:
• Tax return filing and tax planning for individuals
• Bookkeeping and financial statements for small businesses
• Corporate tax return filing

1400 NORTHAMPTON STREET - EASTON, PA  18042-4024   

The GIANT Company to Match Customer Donations 
up to $1.5 Million
By Ashley Flower

WIND GAP -  – To help address food insecu-
rity among students, The GIANT Company today 
introduced a new customer giving initiative to 
assist local public schools in the communities it 
serves. This initiative, aimed at addressing the 
pervasive issue of childhood hunger, enables school districts to use the funds to best serve their com-
munity and can be used to support meal programs such as covering outstanding student meal debt, 
expanding food distribution programs, and building on-campus food pantries.

Now through Feb. 28, 2021, customers at GIANT, MARTIN’S and GIANT Heirloom Market stores 
will be invited to simply round up their grocery purchase to the nearest dollar to donate to their local 
public schools’ food programs. The GIANT Company will match the first $1 million donated by custom-
ers through round up.

Additionally, customers will also be able to convert their CHOICE points into a donation. For every 
100 points converted into Grocery Dollars via the GIANT or MARTIN’S app, $1 will be donated to the 
initiative, and customers will still be able to use the grocery dollars for their own savings on their gro-
cery bill. The GIANT Company will match every CHOICE point converted up to an additional $500,000 
donated through this new initiative. 

“This school-based giving initiative, which builds on The GIANT Company’s long history of support-
ing both schools and local hunger relief efforts, is part of our continued commitment to connect families 
for a better future and build stronger communities,” said Matt Simon, chief marketing officer, The GI-
ANT Company. “Studies show how important a nutritious and balanced diet is to a child’s performance 
in school, and that’s why The GIANT Company wants to make sure every student can focus on learn-
ing, instead of wondering where their next meal will come from.”

According to Feeding America, 17 million children – 1 in every 4 kids – may not know where they 
will get their next meal. Research has also consistently demonstrated that good nutrition and ability to 
learn are intrinsically connected. School food programs are critical to ensuring many children receive 
regular meals and distribution of meals and backpack programs have continued throughout the pan-
demic and with remote learning. 

Funds will be distributed to schools in March. For more information about the program, please email: 
FeedingSchoolKids@cranecommunications.com


