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FIGHTING FOR GOOD

OMMUNITY
ACTION:::E

BURGER KING IS LOOKING FOR Allow Us To Reintroduce Ourselves
TEAM MEMBERS

STARTING AT $10.00/HR

PLEASE COME TO 938 S BROADWAY,
WIND GAP, PA

TO APPLY IN PERSON OR EMAIL YOUR Nearly two years ago, Klunk & Millan took a deep dive into our mar-
INFORMATION keting and communications. They found that as we’ve expanded our
; programs and services to meet the growing needs of the region, our
TO: JADEMANAGEMENT@HOTMAIL'COM brand structure became increasingly fragmented and lacked clear
identity. Most folks knew of our larger programs like Second Harvest
Food Bank or Sixth Street Shelter, but didn’t know they fell under the
" » Community Action umbrella.
[ | At one point in the not-so-distant past, we had 15 different logos —
The sma” home Wlth a blg heart WWW'CIoverrESthome'com one for each of our programs and subsidiaries. Cohesion and consis-
tency were not words used to describe our marketing; few programs
had marketing material, and even fewer had branding guidelines. We

knew we needed to simplify the way we presented ourselves and

Q? NURSlNG HOME SERVICES think more strategically about our identity — or, multiple identities if
. - ] you will.

8@ BEST @%Wé JWWW Last fall, Fig Industries started working on our brand redesign. Our

NURSINGHOMES goal, rooted in the research conclusions of the brand positioning study
EeWe begun two years ago, is to unify the look and feel of the programs and

WS
L%jl %W subsidiaries that form Community Action— and give us a more con-
% WARM, cozy, FR’EN’;"” HOME”"KEATMOSPHE’T: sistent, powerful, authentic platform to engage audiences, share our
& MEMORY IMPAIRED & DEMENTIA CARE; CARING oo Einhit
(OMBL R IES TR RN SIS k= i meOS\/S:1 rg’:;, eal :((jaxr’? ?:\}vori:):?l'\g tav?t! ’rlllet-)tla: Iggggg nzogﬁ;(c))?(cj)-u r marketing
(90 6 & ¢ A 5-STAR FAC' |_|TY| %% LONG TERM, SHORT TERM, RESPITE & HOSPICE CARE . . P . . . .
. material and online presence with this new direction. Meanwhile, we
#8 CUATY BrNCAL SEEECHS OSCRATIONATTHER AR invite our communitp artners who are currently working on ro';acts
W STIMULATINRDAILY RECREATIONAL PROGRAMS with us to contact ug :t marketing@communit gctionlv gr ’(op ejt the
% 24-HOUR CARE BY OUR OWN RN'S, LPN'S & CNA'S ntal 9 ¥ orglog
% CONTINUAL PHYSICIAN & PHARMACIST OVERSIGHT new logo guidelines.
We're still the same Community Action that’s been here for the last
&, DELICIOUS, NUTRITIOUS MEALS FOR SPECIAL DIETS . . .
50+ years — just more consistent and, soon to be, more recogniz-
% REGISTERED DIETICIAN & SOCIAL WORKER ON STAFF able
Always Fighting For Good,
The Team at Community Action Lehigh Valley

HELP WANTED

BURGER KING IS LOOKING FOR
ASSISTANT MANAGERS

PLEASE COME TO 938 S BROADWAY,
WIND GAP, PA

TO APPLY IN PERSON OR EMAIL YOUR
INFORMATION

TO: JADEMANAGEMENT@HOTMAIL.
COM.

By CACLV

BETHLEHEM - We have grown and evolved since our humble be-
ginnings in 1965, and it's time for a change. Today, we are excited
to launch our brand redesign and share our new logo with our com-
munity.

1:1 CARE  MEDICARE & MEDICAID ACCEPTED
AVAILABLE!  LICENSED BY NI DEPT. OF HEALTH & SENIOR SERVICES

LOCATED ON THE CORNER OF WASHINGTON & GREEN ST.
Conveniently Accessible from Exit #4 1-80, Route 94 & Rte. 46

.

SERVING THE SLATE BELT, LOWER POCONOS AND NORTHERN N.J.
DAILY ONLINE AT FACEBOOK.COM/BLUEVALLEYTIMES/



